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Types of Initiate Reports

All User Activity: This report returns profile data like demographics, years in
business, email, and other information found on a user's account profile as well as

their all time utilization.

Daily User Activity: This report provides a summary of each user's engagement with
Initiate broken down by day such as; active hours, number of resources viewed,

which resources they viewed, and number of action items completed.

Invitation Report (Org Admin Only): This report shows recent invitations that have
been sent and whether or not they have been redeemed to create an Initiate

account.



How to Run & Exportan [nitiate Report

o Uk D P

Go to the Reports tab

Choose the Report type.

Choose the Date Range

Choose the User Type*

Click Export

The report will export to a CSV file that can be modified

to analyze your Initiate data.




Analyzing Initiate Data: AllUser Activity

Annual Revenue

Over $300,000
9.9%
$151,000 - $30...
2.8%
$101,000 - $15...
1.4%
$51,000-$100,...
7.0%
L th 90;:.
1235% L Not provided
) 62.0%
Gender of Learners
Not Provided
12.7%
Man
15.5%
Non-Binary
1.4%
Woman
70.4%

White or Cauc...

16.9%

Hispanic or La...

8.5%

Black or Africa...

47.9%

More Than 20

1.4%
11-20

8.5%
6-10
5.6%

2-5

15.5%

35.2%

Race or Ethnicity of Learners

Number of Employees

Not Provided

25.4%

Asian

1.4%

Not Provided

33.8%



Date of Training

Total Hours

Resource Views

Unique Resource Views
Completed Action Items

Completed Module Action ltems
Viewed Resources

Completed Resources

Completed Modules
SBA TA PRE OR POST?
SSBCI TA Services Provided

SSBCI TA Services Provided (Other)

Analyzing Initiate Data: Daily User Activity

12/16/2025
1.50

14

8

8

1

The Hiring Process | 10 Steps to Getting it Right

25 Financial Terms Every Business Owner Should Know

How to Create A Digital Content Calendar | Tips & Templates

6 Tips for Promoting Your Job Openings

Small Business Strategies to Increase Sales

Using Traditional Marketing Channels

How to Develop an Effective Social Media Marketing Plan

9 Steps to Developing & Launching an Email Marketing Strategy

25 Financial Terms Every Business Owner Should Know

How to Create A Digital Content Calendar | Tips & Templates

6 Tips for Promoting Your Job Openings

Small Business Strategies to Increase Sales

Using Traditional Marketing Channels

How to Develop an Effective Social Media Marketing Plan

9 Steps to Developing & Launching an Email Marketing Strategy

Choosing Your Marketing Channels
Pre-Loan
Financial advisory services: Other

Online educational resources on managing business finances



Supporting Learner Growth

Assess — Coach — Measure

Assess

« Establish baseline in
key business areas

« |dentify priority gaps
& strengths

Coach Measure

* Guide goals & « Track progress over time
coaching focus

« Ensure consistent * Show impact across clients
support



Business Self-Assessment

Self-Assessment ‘ ' .

Money \ ~ Great job!"

You completed the business self assessment.

Creating and using cash flow projections

1 lwantto learn 2 I need practice (3 1 could improve) (4 Iapply itwell)

Creating and understanding a Profit & Loss

(3 Icouldimprove) <4Iapplyitwell> Money Marketlng Management

Creating and understanding a Balance Sheet

1 lwantto learn 2 I need practice (3 1 could improve) (4 lapplyit weII)

Calculating break-even and profit needed to reach goals

1 Iwantto learn 2 I need practice (3 | could improve) (4 I applyitwell)

Growth area Strength area Strength area

Explore these resources based on your results

Money Money Money
Understanding and staying current on all tax obligations (i.e., sales, payroll, income, etc.) Managing Your The Impact Of IRS Resources
(B1couldimprove ) (4 1applyitwell ) Finances | Inventory on for Small
What Every Cash Flow Businesses
Business... 6m 5m
Marketing 14m

Defining and reaching target market

( 1 Iwantto Iearn) ( 2 Ineed practice) (3 1 could improve) 4 | apply it well

Communicating product/service features and benefits effectively

( 1 lwantto Iearn) ( 2 Ineed practice) (3 1 could improve)




Tracking Learner Progress - Two Ways

Activity Tab - Individual Responses Trends Tab - Portfolio/Individual Data

initiate ‘ 4/& NORTHERN INITIATIVES Discover Activity Reports Trends

inttiate 4/{ NORTHERN INITIATIVES Discover ~ Activity  Reports  Trends Q Hi, Ani
Business Self Assessment Trends ExportCsV by ExportPDF (Y
LEARNER FOUNDATION STRENGTH CATEGORY LEARNER FOUNDATION GROWTH CATEGORY 5 3
L] L] Most reported strength category based on first assessment Most reported growth category based on first assessment
ACthlty Management Money
Percent of earners with this a their strength area Percent ofeamers with this s thir growth area
0, o,
69% 51%
VIEW ACTIVITY FOR
Highet scoing assessment answer Lowest soring asessment answer
i that Inventory, Empl tandard Operating Procedure, etc.) Creating and understanding a Balance Sheet
(© AniAnderson (me) -
Learners taken once OVERALL LEARNER PROGRESS
How learners’ scores have changed between first and most recent assessment
Your Action Items Uploads 1 Saved Calculators 1 Business Self Assessment 1

@ Improved 3of4

@ Declined  1of4
Learners taken multiple times

Understanding Your Balance Sheet [
nedb

@ sStayed Same Oof4

Ani Anderson
4

|4

Business Owner's 3 Go-To Financial Reports [
Assigned by Ani Anderson




Learner Portfolio Summary

Downloadable pdf

~initiate

e Activity [

Trends

Business Self Assessme

Trends

LEARNER FOUNDATION §

Marketing

85%

Aligning my marketing

21

10

LEARNER PROGRESS BY CATEGORY

- Murbating

TOP TOOLS USED

weriory

NGTH CATEGORY LEARNER FOUNDATION GROWTH CATEGORY

Money

Creating Balance

ERALL LEARNER PROGRESS

Marketing

st Commgetion

Money

LEARNER PROGRESS BY TOOL ADOPTION

Credt Cand. Pawred Irarctory e

1, Kely ~




Individual Learner Data

Downloadable csv

. User ID _IDate ‘Name ‘Email 'Creating a{Creating a{Creating al Calculatiné Understan Defining al Communic-AIigning m Creating al Utilizing sc Measuring Utilizing tit Evaluating' Knowing \I(Training er Providing ¢ Retaining ¢ Money Ave Marketing-
| 137928 #uss Stacy Zieli szielinski@ 3 3 2 2 2 3 3 = - = = 2 2 1. 2 2 1 2.4 3.666667
18328 #i###i##H jessa arms jessa.arms 3 3 3 3 3 3 4 4 3 4 - - - 4 4 4 4 3 3.666667
18328 #####H#H jessa arms jessa.arms 1 2 1 1 2 2 3 2 2 3 2 3 4 3 4 3 4 1.4 2.333333
137928 #i#### Stacy Zieli szielinski@ 2 2 1 1 1 2 3 - = = = 1 1 1 1 1 1 1.4 3:5
177 #######E Jessa Arms jarmstrong 3 = = 3 3 3 = = 3 = = = 3 = = 3 = 3.4 3.666667

177 ########E Jessa Arms jarmstrong 3 3 3 3 3 3 4 3 3 4 3 2 4 2 4 3 3 3 3.333333

177 ########E Jessa Arms jarmstrong 2 2 2 2 2 2 2 2 2 3 3 1 3 1] i 3§ 2 2 2.333333

6353 #######H#HE Janet Smit learnerl@ 1 2 1 2 2 3 2 3 3 4 2 3 2 3 2 3 2 1.6 2.833333

5752 ######## |da Tate info@initic 4 3 3 3 3 1 1 1 1 1 1 3 2 4 2 3 4 3.2 1
5752 #i#####H#H |da Tate info@initic 1 1 1 2 2 3 - 1 - - 3 = 3 4 3 = 2 1.4 3.166667




